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Resumen: This paper posits product market
competition as a potential driver of stock returns
and quantifies its impact on stock price
informativeness. ����2 of stock return regressions
increase on average by 8.70 percentage points
after accounting for the firm’s strategic
interactions with its nearest product market
neighbors. We find that stock prices reflecting
product market competition enhance learning, as managers incorporate these
signals into their investment decisions. The contribution of the product market
competition channel to managerial learning is particularly strong and remains robust
to endogeneity concerns for R&D investments. It is also more pronounced in
subsamples where focal firms are less financially constrained, are industry leaders,
operate in R&D-intensive markets, and interact with rivals in high-quality information
or highly competitive environments. Additional analyses of innovation outcomes,
including patents and changes in the firm’s product offerings, confirm the robustness
of the R&D results. These findings reveal how product market-driven improvements
in stock price informativeness shape corporate decision-making.

ADJUNTO TAMAÑO

Learning paper full version.pdf 644.49 KB

http://tehieco.ugr.es/
Página 1 Copyright© 2025 Universidad de Granada

Departamento de 
Teoría e Historia 
Económica

 

http://tehieco.ugr.es/informacion/noticias/seminar-jean-gabriel-cousin-2025
http://tehieco.ugr.es/informacion/noticias/seminarios-2024-2025
http://tehieco.ugr.es/sites/dpto/tehieco/public/ficheros/noticias/2025-03/Learning paper full version.pdf
http://tehieco.ugr.es/
https://www.ugr.es
http://tehieco.ugr.es/
http://tehieco.ugr.es/
http://tehieco.ugr.es/

